






545 COMPANIES


35.000 M2


8 HALLS

159 COUNTRIES 


38.545 VISITORS



IFCO February 2024 featured leading brands of Türkiye including B&G Store, Gizia, Jakamen, 
Kayra, Kiğılı, Naramaxx, Panço ve Armine in the Brands Special Section at Hall 7.

BRANDS SPECIAL SECTION



B2B

As a result of the Foreign Buyer Delegations Program and the efforts of our international agencies, 

bilateral business meetings were held between the buyers attending the fair and our 

participant companies.



THE CORE ISTANBUL
Leading designers of Türkiye showcased their 

most exclusive collections at The Core Istanbul area during

IFCO, February 2024.



.

Arzu Kaprol, Alldenims SG, Çiğdem Akın, Essin Barış, Emre Erdemoğlu, Meltem Özbek, Mert 
Erkan, Murat Aytulum, NEJ, Özlem Erkan, Selin Küçüksöz, SYHZ Wear, Tuba Ergin and Yakup 
Biçer – Y Plus, Dilek Hanif, TAGG, Guaj London, The Handloom, Sobe, Helin Aydoğan, 
Tukutukum, Viola&Vesper, Mirimalist, Şebnem Yıldız, A Piece Of Work, Be Oz         
showcased their exclusive collections at the Core Istanbul during the IFCO February 2024.

THE CORE ISTANBUL

IFCO FEBRUARY 2024



FASHIONIST

The leading companies in the evening wear field participated in the 

FashionIst Special Section.



LINEXPO

At Linexpo, which is under the umbrella of IFCO, leading 

underwear and socks companies in the sector showcased 

their latest fashion products to visitors.
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TOP 24 COUNTRIES BY VISITORS

ALGERIA 


BULGARIA


EGYPT


FRANCE


GERMANY


GREECE


IRAN


IRAQ


ITALY


JORDAN


KAZAKHSTAN


KIRGIZSTAN


KOSOVO


LEBANON


LIBYA


MOROCCO


PAKISTAN


RUSSIA


SAUDI ARABIA


TUNISIA


UKRAINE


UNITED ARAB 

EMIRATES


UNITED KINGDOM


*The countries are listed alphabetically by name.

The list does not include Türkiye.



%90

%89

PARTICIPANT COMPANY SATISFACTION           90%

PARTICIPANTS PLANNING TO REJOIN               89%

VISITOR PROFILE SUITABILITY                            75%



Our international PR agency has 
conducted effective promotional 
campaigns abroad, especially in Europe, 
resulting in advertisements for the fair in 
ready-to-wear and fashion magazines, web 
portals and e-newsletters.

❖ In Russia and the Turkic Republics, our strong business 
partners, led by Profashion, are conducting special 
promotional activities for the fair.

• GERMANY

• US

• FRANCE

• SPAIN

• ITALY

• ENGLAND

• NETHERLANDS

• PORTUGAL

• SWEDEN

• DENMARK

• FINLAND

INTERNATIONAL ADVERTISING 
CAMPAIGNS



FEATURED PUBLICATIONS & WEB 
PORTALS

Textilwirtschaft


WWD


Fashion Today Man


Textilmitteilungen


WWD


Drapers


CWB


Fashion Network


Fashion United


Modem


La Spola


Pambiance


Textilla


Jornal Textil


TOJ


MuotiMaalima


Habit


Pinker Moda


Moda Es


Noticiero Textil


Global Fashion


Profashion



IFCO BANNER 

CAMPAIGNS



IFCO BANNER CAMPAIGNS



IFCO 

NEWSLETTER

SAMPLES



IFCO NEWS SAMPLES IN INTERNATIONAL 
MEDIA

I FCO  p o st s  o n  t h e  W W D  
I n sta g ra m  a c co u nt .









IFCO DIGITAL ADS

IFCO DIGITAL PERFORMANCE REPORT


TOTAL AD IMPRESSIONS: 14.925.147


TOTAL VISITORS: 203.966 (UNIQUE)


TOTAL VISITOR REGISTRATION: 11.280

Europe
%54

United States
%13

Africa
%2

Gulf Countries
%23

Asia
%8



EXCLUSIVE FASHION PHOTO SHOOTS WERE CONDUCTED FOR OUR 
COMPANIES IN THE IMA PHOTOLAB AREA.

STUDENTS FROM 9 DIFFERENT 
UNIVERSITIES SHOWCASED THEIR 
DESIGNS IN THE UNIVERSITY SPECIAL 
SECTION.
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At the seminars held at the fair, which captured the pulse of the industry, 

themes addressing all developments in the fashion industry were discussed. 

Topics ranged from organic and sustainable products to technological and 

digital approaches, as well as climate-independent designs.



ifco.com.tr

THANK YOU


