


With  its fourth edition, I F C O  Istanbul  Fash ion  

Connect ion  cont inues  to underl ine  its important  

posit ion as  a  g lobal  exhibit ion center  for the 

international  fashion business.

I F C O  h a s  b e c o m e  the  m o s t  stylish brand  in Turkey, it 

h a s  quick ly  found  its p lace  in the  ca lendar  of 

international  buyer  g r o u p s  a n d  as  Europe's  largest 

fashion a n d  apparel  fair, it hosts  the  g a t h e r i n g  of 

brands,  designers,  export-oriented c o m p a n i e s  a n d  

buyers  f rom all over the  world.





IN NUMBERS

100.000  20.000+
SQUARE METERS V I S I T O R S

125+
COUNTRIES

400
EXHIBITORS



E X H I B I T O R S  F I G U R E S

•With  over 4 0 0  exhibitors, the  fourth Istanbul  Fash ion  

Connect ion  event  f rom A u g u s t  9-11, 2023, at the  Istanbul  

E x p o  Center  o n  35,000 s q m  w as  a g a i n  successful

•Clearly structured  trade s h o w  s e g m e n t s  in 6  halls: 

Womenswear ,  menswear,  kidswear,  denim,sportswear,  l ingerie 

a n d  hosiery, leather & fur, a n d  F A S H I O N I S T  with  occasionwear

•The  Core Istanbul  presents  Turkey's d e s i g n  elite, The  Exclusive 

Area shows  the  m a r k e t  lead ing  retail brands  with  the  current 

spr ing/summer  2024 collections.



L e a d i n g  Turkish  retail brands,  already internationally active, s h o w e d  in The 

Exclus ive  Area s u c h  as  B&G Store, C l i m b e r  B C ,  D a m a t ,  Giovane Gentile, 

H a t e m o ğ lu ,  Ipekyol,  Kayra, Kiğılı,  L e e  Cooper,  Lufian,  J a k a m e n ,  N a r a m a x x  a n d  

con v in ce d  with  their h i g h  quality, sustainable  a n d  fashionable  products,  w h i c h  

were in great  d e m a n d  a m o n g  international  buyers.

J a k a m e n  o p e n e d  the  I F C O  S h o w s  o n  the  first  d a y  of the  fair with  its latest

sp r in g  / s u m m e r  col lection for 2024.

THE EXCLUSIVE AREA
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 LFor  the  s e c o n d  time,  The  Core  Istanbul,  a n  

exclusive d e s i g n  area original ly  in troduced  as 

part  of Istanbul  Fa sh ion  Week,  m a d e  its 

presence  felt at IFCO.  The  sh owca se  featured a 

r a n ge  of designers,  in c lu d in g  those  in 

menswear ,  present ing  their work.



W ith  its o w n  catwalk,  the  occas ion  fashion 

sect ion  FashionIst  for w o m e n  a n d  m e n  

featured thirty le a d in g  brands  a n d  s h o w e d  a 

cross-section of the  latest d e s i g n s  in  e v e n in g  

fashion with  their innovative colors a n d

d y n a m i c  styles.

F A  S  H  I  O  N  S  T



VISITORS FIGURES

O v e r  2 0 , 0 0 0  v is i tors  f r o m  125 c o u n tr ie s ,  a  tota l  v is i tor  i n c r e a s e  

of 3 0 %  c o m p a r e d  to  t h e  e d i t i o n  i n  A u g u s t  las t  year,  

i n te r n a t i o n a l  s h a r e  w i t h  5 , 6 0 0  v is i tors  m o r e  t h a n  d o u b l e d .

W i t h  over 2 0 , 0 0 0  visitors f r o m  m o r e  t h a n  125 countries,  I F C O  

r e c o r d e d  a n  increase  in  visitors of over 3 0 %  c o m p a r e d  to A u g u s t  last  

year.

Internat ional  visitors m o r e  t h a n  d o u b l e d ,  w i t h  t h e  largest  visitor 

g r o u p s  c o m i n g  f r o m  As ia  a n d  t h e  Midd le  E a s t  at  33% each,  E u r o p e  

at  17%, Afr ica  11% a n d  t h e  A m e r i c a s  at  6%.

All  retail  c h a n n e l s  were  re p re sen te d  at  t h e  show,  f r o m  l a r g e  

s h o p p i n g  m a l l  a n d  d e p a r t m e n t  store g r o u p s  to wholesalers,  

internat ional  retail chains,  m u l t i - b r a n d  b o u t i q u e s  a n d  onl ine  

platforms.



B2B

The B2B  Match Making at IFCO took place in speed dating mode and was well received. 

Exhibitors were efficiently  networked with buyers from all over the world such as Inditex from 

Spain, Wal- mart, Quicksilver, Teddy Fresh or Wilbo from the USA, Sains- bury's from the UK, 

Cihuah from Mexico, the Apparel Group and Safari Group from the United Arab Emirates, Ria 

Miranda from In- donesia, Hi Style and Zalora from Malaysia, Musinsa from South Korea, 

Ackermans from South Africa etc. The event was ideally tailored to the needs of the 

participants, numerous orders were placed, cooperation opportunities were explored.



IFCO Promotion  Activities

National  Media  Advert i sements  

Outdoor  Advert i sements

E - Newsletter  C a m p a i g n s  

Social  Media  C a m p a i g n s

International  P r o m o t i o n  Activities 

Dig i ta l  Advert i sements

Events



I n t e r n at i o n a l  Promot ion  Activities

G e r m a n y  

A m e r i c a  

France  

S p a i n  

Italy

Uni ted  K i n g d o m

International  P R  A g e n c y  
B a s e d  in Dusseldorf

Nether lands  

Po r t u ga l  

S w e d e n  

D e n m a r k  

F i n l a n d



Sample IFCO Newsletter Campaigns



IFCO International Newsletter Campaigns



tO u r  I F C O  P o s o n  W W D ' s  Instagra m  A c c o u n t

IFCO Banner  Ad Campaigns



IFCO Banner  Ad Campaigns



tO u r  I F C O  P o s o n  W W D ' s  Instagra m  A c c o u n t

IFCO Banner  Kampanyaları



W W D  I n s t a g r a m  H e s a b ı n d a k i  I F C O  g ö n d e r i m i

IFCO NEWS

W W D  I n s t a g r a m  H e s a b ı n d a k i  I F C O  p a y l a ş ı m ı g ö n d e r i m i



IFCO NEWS

IFCO NEWS



IFCO NEWS



IFCO NEWS



I F C O  Fair 

Promot ion  

C a m p a i g n s  

C o n d u c t e d  

in 6  Different 

L a n g u a g e s



August  IFCO Fait  Events
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SDis t in gu i sh ed  professionals  in  the  industry, 

in c lu d in g  K i m  Ma n n in o  f rom W G S N ,  Tülin 

Kermen,  a n d  Elif  C a n  E d g e ,  offered valuable 

perspect ives  o n  the  m o s t  recent 

a d v a n c e m e n t s  a n d  shifts in  the  fashion 

sector a n d  c o n s u m e r  behaviors.  They 

delved  into subjects  l ike sustainable  fashion, 

technology's  role in  the  industry,  d e s i g n  

approaches,  a n d  a  variety of other  topics.



FASHION SHOWS



TREND AREA
The  trend  z on e  in hall  4  u n d e r  this 

year's t h e m e  Antidote  / Poison 

d e s i g n e d  b y  IMA con v in ce d  both 

visitors a n d  exhibitors. Visitors h a d  

the  opportunity  to see the  "New 

Gen" col lect ions  of the  y o u n g  

generat ion  of İMA  graduates,  

d iscover ing  the  color codes, 

shapes,  textures, fibers,  materials  

a n d  accessories  that  will b e c o m e  

current  in  s u m m e r  2025.



Gala  event  he ld  o n  the  first  e v e n in g  of the 

fair is a n  essential  a n d  m u c h - antic ipated 

feature, m a r k i n g  the  c o m m e n c e m e n t  of 

I F C O  Istanbul  Fa sh ion  Connect ion.  The 

g a l a  event  is not  only  a  celebration but  

also a n  ideal  l a u n c h  for a  trade fair season 

characterized  b y  innovation,  creativity, 

a n d  collaboration.
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