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ZIYARETGI RAPORU \"‘
125 dlkeden 20.000°in Gzerinde ziyaretciyi agirlanan IFCO’da, l’ \‘

gecen Agustos Fuari’'na gore %30 ziyaretci artisi

2022 Agustos IFCO Fuari'na gore % 140 artis ile 5,600 yabanci
ziyaretci agirlandi.

Ziyaretcilerin Bolgesel Dagilimi;
Avrupa 17%, Africa 11% America Kitasi 6% Asya ve Ortadogu %33



IFCO TANITIM CALISMALARI

~ Ulusal Medya Reklamlari

“ Acik Hava Reklamlari

> E-Bulten Gonderimi

~ Sosyal Medya Calismalari

S Yurtdisi Tanitim Faaliyetleri

> Dijital Reklamlar
“ Etkinlikler




YURTICI REKLAMLAR

> Ulusal TV Kanallari

“ Ulusal Radyo Kanallar

> Acik Hava Reklamlar

“ Ulusal Ekonomi Dergiler!
~ Ulusal Moda Dergileri

> Hava Yolu Dergileri
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ULUSAL TV KANALLARI ULUSAL RADYO KANALLARI l ‘

QA PARA. Tt Fm
QHABER TURK .:thV At Y -JKra fop -IRadyo D
QBLOOMBERG OCnntirk Radyo  UKral Fm Show Radyo
aNTV dA Haber dJoy Turk dAlem
QCNN TURK dKafa Radyo dJoy FM dPower
OEKOTURK QEndustri Radyo WSuper FM JdPower Turk
QHabertirk JdMetro FM HdRadyo Fenomen
dVirgin Radio  QRadyo Trafik
ULUSAL DERGILER
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JFORTUNE QSUNTIMES-SUNEXPRESS
JPLATIN OMARIE CLARIE 3 Nasil Bir Ekonomi Gazetesi
JIN BUSINESS dVOGUE O Dunya Gazetesi
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JHARVARD BUSINESS QINSTYLE



Istanbul Havalimani'nda 300’e yakin noktada IFCO reklami yayinlanmaktadir.

THY UCAK ICI REKLAMLAR

Turk Hava Yollar’nin yurt disinda 300’e yakin noktaya giden ucaklarindaki ekranlarda
vayinlanan IFCO reklami

Reklami Geg
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SAW REKLAM CALISMALARI

Istanbul Havalimani'nda 300’e yakin
noktada IFCO reklami yayinlanmaktadir.

Sabiha Gokcen Havalimani'nda IFCO
reklami yayinlari devam etmektedir.
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ARE YOU READY?
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istanbulfashionconnection

IFCO brings
together
30,000
buyers from
over 100
countries.
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IFCO MARKALAR OZEL BOLUMU

Tirkiye’'nin onde gelen markalarindan B&G Store, Climber BC, Damat,
Giovane Gentile, Hatemoglu, Ipekyol, Kayra, Kigili, Lee Cooper, Lufian, Jakamen,

Naramaxx Markalar Ozel Bélimi’nde yer aldi.
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IFCO’da yer alan The Core Istanbul’da Turkiye’nin
onde gelen tasarimcilari kusursuz ve ylksek
kaliteli tasarimlarini sergiledi.
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Abiye sektorinin oncu firmalari
Fashionist Ozel B8lumu’nde yer aldl.
Yapilan defileler ile koleksiyonlar
ziyaretcilerin begenisine sunuldu.
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Inditex (Ispanya), Wal- mart, Quicksilver, Teddy Fresh or Wilbo (Amerika), Sains( ingiltere)
Cihuah (Meksika) the Apparel Group and Safari Group (Birlesik Arap Emirlikleri), Ria Miranda
(Endonezya), Hi Style and Zalora (Malezya), Musinsa (Kuzey Kore), Ackermans (Kuzey Afrika)
gibi yurt disindan davetli gelen nemli firmalarin satin alma yetkilileri, Fuar’da yapilan B2B

etkinliginde firmalarimiz ile bir araya geldi ve kalici is birliklerine imzalar atildi.



YURT DISI REKLAM CALISMALARI

OALMANYA
OAMERIKA
OFRANSA
QiSPANYA
QIiTALYA
QINGILTERE
OHOLLANDA
OPORTEKIZ
QiSVEC
ODANIMARKA
OFINLANDIYA

Dusseldorf Merkezli Yurt disi PR ajansimizin Avrupa basta olmak
uzere, yurt disinda yapmis olduklari etkili tanitim calismalari ile
hazir giyim ve moda dergilerinde, web portallarinda ve e-
bultenlerde fuar reklamlari yer aldi.

*¢* Rusya ve Tirki Cumhuriyetlerde, Profashion basta olmak lizere giicli
is ortaklarimiz tarafindan fuara 6zel tanitim calismalari yapilmaktadir.




IFCO Newsletter Ornekleri

_— ISTANBUL IFCO IS AN INTERNATIONAL EVENT THAT MAKES AN
FASHION IMPACT ALL OVER THE WORLD AND WHERE DESIGN, TRENDS
r AND BRANDS

CONNECTION

_ The largest Apparel and Fashion Exhibition of Europe, IFCO hosted the meeting
PRELIMINERY PRESS RELEASE 16.08.2023 I S TA N B U L of big fashion industry in Istanbul for the 4th time on August 09-11. Brought
together all groups of Apparel and fashion industry under a single roof, IFCO
r FA S H I O N provides a significant added value to exports of the industry with the business
WGSN TREND SEMINAR volume it creates.
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THE EUROPE'S LARGEST APPAREL AND FASHION EXHIBITION
IFCO / ISTANBUL FASHION CONNECTION WAS HELD ON
AUGUST 09-11, 2023

« Fourth edition of IFCO, Istanbul Fashion Connection with 400 _ - il
exhibitors on 35.000 sqm.

IFCO is preparing to sign a record number of participants and visitors this year
by bringing together the leading companies, brands and designers of the sector
under a single umbrella with its wide participant company profile in the field of

* More Than 20.000 visitors from 125 countries. il g hsiiinped o il d
Domastio and fofekn Visliors enjoy/ed IFCO Fastion Show that prssaried apparel and fashion sectors. , will host companies from various product

pe of exhibitor The Fashion Show that hosted groups such as women's, men's, and children's apparel, denim, sportswear,
modulac designs, sffective oolors, collections from fabrio in differant textuires evening wear, bridal wear, groom's wear, lingerie, socks, leather, and fur

’ ; . s . o
it b gtk et S b S S ln thls Au9ust‘l IFco number Of VISItors Increased by 30 /° compared garments, as well as footwear and haberdashery. IFCO will bring together the
B . to previous August fair. apparel industry in a wide range for the fifth time on February 07-10, 2024. The

companies will have the opportunity to meet with international buyers.

« In this August, IFCO number of foreign visitors increased by 143 %
compared to previous August fair.Asia (33%), Middle East (33%),
Europe (17%) and Africa (11%); America (6%)

» 72% domestic visitors; 28% foreign visitors.

« B2B meetings in speed dating mode: the brands and manufacturers

networked with special international buyers.
e
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ABOUT IMA:

Meeting point for the
Moda Academy (IMA), i

conduc

T1), IMA maintair
ondon Col

SAVE THE DATE!

Next Event of IFCO: 07-10 February 2024.

SAVE THE DATE! 4 ) : oo i

For more information: www.ifco.comir/en
Next Event of Texhibiton : 13 - 15 September 2023.
Venue: Istanbul Expo Center

For more information: itonis Jen - " . " .
istanbulfashionconnection www.ifco.com.tr
o @ istanbulfashionconnection www.ifco.com.tr




IFCO Newsletter Ornekleri
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IFCO Istanbul Fashion Connection Apparel and
Fashion Exhibition is set for August 9-11, 2023 at the
Istanbul Expo Center. Organized by iTKIB Fairs Inc.,
a subsidiary of iIHKIB, it will unite all product groups
in the fashion industry, serving as a key meeting
point for prominent players.

100K 30K BUYERS

EXHIBITION VISITORS FROM OVER
AREA 100 COUNTRIES

9 600+

SEPARATE EXHIBITIORS
HALLS

t n

PRODUCT GROUPS

This exhibition is ¢ by ITKIB Fairs Inc. Scan the QR code to get

detailed information

@ ' f | in istanbulfashionconnection www.ifco.com.tr | fas r about our fair. E_

THIS FAIR IS ORGANIZED WITH THE AUDIT OF TOBB (THE UNION OF CHAMBERS
AND COMMODITY EXCHANGES OF TURKIYE) IN ACCORDANCE WITH THE LAW NO. 5174.

STANBUL
FASHION
CONNECTION

4

APPAREL& .~

FASHION EXHIBITION
D FEBRU. )

The Most Important Fashion Meeting of 2024: IFCO Istanbul Apparel and
Fashion Exhibition!

Scheduled for March 7-10, 2024, at the Istanbul Expo Center, the IFCO Istanbul
Apparel and Fashion Exhibition is set to bring together the international fashion
industry. With its extensive range of products and high business volume that
meets industry expectations, IFCO has become an indispensable fashion
gathering for both domestic and international buyers

Don't miss out on Europe's biggest Apparel and Fashion Exhibition!

IFCO IN NUMBERS

100.000 S

EXHIBITION AREA CONTINENT

9 30.000+

SEPARATE HALLS VISITORS

600+

EXHIBITIORS

PRODUCT GROUPS

GETITON
» Google Play

www.ifco.com.tr | ifas@itkib.org.tr
T THIS FAT 5 ORGANIZED WITH T AUDIT OF TOB (THE
o <% iHKiB UNION OF CHAMBERS AND COMMODITY EXCHANGES
g DR OF TORKIYE) INAC ‘WITH THE LAWNO. 5174

izec by FTKIB Fairs Inc.
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Silvia Venturini Fendi Highlights
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IFCOYurt disi Mecralardaki Cikan Haber Ornekleri

WWD

IFCO Trade Show to Fuel International
Standing of Turkish Fashion Brands

@ The Istanbul Fashion
Connection fair, now
in its fourth edition, is
kicking off Wednesday
with around 400 brands.
2Y MARTINO CARRERA

MILAN — A well-known apparel
manufacturing hub, Turkey is perhaps less
in the spotlight for its designer brands,

a gap that IFCO, the Istanbul Fashion
Connection trade show, aims to fill.

“IFCO is making significant strides
towards becoming the new hub for the
global fashion industry, attracting both
domestic and international participants
with its diverse product range and
innovative events,” said Mustafa Pasahan,
vice president of the Istanbul Apparel
Exporter Association, the fair's organizer.

He stressed how the local fashion
industry has grown beyond just
manufacturing to incorporate design skills.
“In this sense, the industry is providing
more than full package service to global
buyers,” Pasahan said. “Most of the
companies in the Turkish apparel industry
have their own brands, in addition to
serving as manufacturers,” he added.

The three-day fashion and accessories
trade show kicks off Wednesday at the
Istanbul Expo Center, gathering more
than 400 brands and expecting to draw

The scene

atthe most
recent IFCO
trade show
in February.

about 30,000 buyers from more than 100
countries. By comparison, last February
the fair displayed almost 600 brands and
attracted the same number of visitors.

Displaying the best of Turkish fashion
across categories, as well as exhibitors
from Eastern European countries, the
trade show offers representation to men’s
and womenswear, kidswear, sportswear,
underwear, as well as leather and fur
accessories and footwear.

Now in its fourth edition, IFCO is
prioritizing brands that have proved

“creativity, quality production, [ethical]
supplyi ing processes and marketing
prowess,” Pasahan said. These include
B&G Store, Climber BC, Damat, Giovane
Gentile, Hatemoglu, Ipekyol, Kayra, Kigih,
Lufian and Jakamen Naramaxx, to name a
few of the brands which have managed to
scale up their business and stand out on
the international scene.

A dedicated area in Hall 7 of the Istanbul
Expo Center fairgrounds will spotlight
Turkish designer brands, as part of a
broader goal to wave the “Made in Turkey”

flag. Called The Core Istanbul, it intends
to favor business relationship between
international buyers and brands that
have already presented their collections
elsewhere, including at London, Paris and
New York fashion weeks. They include,
among others, Arzu Kaprol, Ceren Ocak,
Essin Bars, Fulya ilkmen/F.Ilkk, Mehmet
Emiroglu, Murat Aytulum, Nejla Giiveng/
Nej, Ozlem Erkan, Selin Kiiciikséiz, Tuba
Ergin and Yakup Bicer/Y Plus. A dedicated
section called Fashionist will give credit to
the flambovant creations of eveningwear
and bridalwear brands.

Activities on the fairground are poised
to be zuzhed up by lectures and panel
conversations on various topics including
sustainability, gala nights, a trend area
curated by the Istanbul Fashion Academy,
or IMA, as well as the IFCO Fashion Show

grouping different exhibitors on the catwalk.

The sustainability spotlight will be
curated by Ekoteks, a Turkey-based
nonprofit, independent laboratory
known for providing fashion companies
throughout the supply chain with research
and development, product certifications,
control on environmentally harmful
chemicals, material analysis and more.

IFCO is organized by ITKIB Fairs, a
subsidiary of Istanbul Apparel Exporter's
Association, the organization representing
the Turkish fashion and apparel industry,
which bills itself as the third-largest

European exporter with sales of $19 billion.
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IFCOYurt disi Mecralardaki Cikan Haber Ornekleri
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Inicio / Noticias / Ferias / Turquia e desde IFCO su posicion entre los lide la moda global

Turquia defiende desde IFCO su posicion entre los lideres de la
moda global

Por Alicia Reyes Sarmiento
14 ago 2023

FERIAS
Imagen de IFCO, edicion de agosto 2023 Creditos: FashionUnited // Alicia Reyes Sarmisnto

La industria de la moda turca ha conseguido hacerse con una sélida posicion
a nivel mundial, situAndose en el quinto lugar en el suministro de la industria
textil global y consolidandose como el segundo pais mas influyente en

Europa, codo a codo con Bangladesh, y solo superado por China.

Gracias a su estratégica ubicacion geografica, una infraestructura sélida,
competitivos precios, capacidad productiva diversificada, destacado talento
en diseno y la habilidad para aprovechar la tecnologia, Turquia ha emergido
como un protagonista fundamental en el escenario global de la industria de la

moda.

FashionUnited ha sido testigo de esto en la reciente Istambul Fashion
Connection (IFCO), una destacada feria textil que ha estado celebrando del g
al 11 de agosto en la capital turca. Desde este evento, Turquia envia un
mensaje contundente al mundo: aspira a convertirse en el epicentro global de

la moda.

Mas de 30.000 visitantes profesionales

A pesar de los graves terremotos sufridos hace seis meses, considerados el
peor desastre natural en un siglo en Europa, IFCO se mantiene resiliente.
Impulsada por la urgente necesidad de fortalecer la economia y reducir la alta

inflacién en Turquia.

Nummer vier lebt!

IFCO

& Ausgabe August 2023, Produktion

Jakamen erdffnete die IFCO mit einer eigenen Show. alle Bilder ®FT

Autor: Markus Oess

Es ist die vierte Ausgabe der tiirkischen Bekleidungsmesse IFCO. Immer noch im Wachstum begriffen, funktionieren inzwischen viele Automatismen. Die
Messe wird vor allem von Russland und seinen Anrainerstaaten sowie Middle East besucht. Der Veranstalter, der Textilverband iTKiB/iHKIB, arbeitet aber
daran, auch Richtung Westen wirksame Anziehungskrafte zu entwickeln.
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Turkey asserts its position as global fashion leader at
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IFCO Estambul Fashion Connection : |
| mejora un 30% su cifra de visitantes Bl

ol
, -

oS ErrmmaNaLe ped

IFCO Estambul Fashion Connection, celebrado del 9 al 11

de agosto, reunio a mas de 400 expositores y 20.000

visitantes (#30% en comparacion con Ia edicion de agosto ' v ép R‘
) y
(g

de 2022).

En su cuarta edicion, IFCO Estambul Fashion Connection ha
registrado un aumento superior a 30% tanto en I3 ¢ de
expositores como de visitantes, incluido un aumento de asistentes
ntemacionaes de mas del 140%. Ademas, |a fena, que se celebro
en Estambul del 9 a 11 de agosto, regstro un aumento del area
expositiva del 120%.

LATEST NEWS

Las noticias mas leidas

TJIX posts Q2 sales and profit growth, raises outlook

Se molte fiere europee hanno stentato sul fronte visitatori, tendenza opposta per la fiera di Y %
I A " Mis de 200 frenes se cilan o
The TIX Companies, Ir net sales £ Ar0Ood QuarteYy were 12618 { i¢ rs. An

Shanghai che ha registrato 95.000 visitatori da 117 regioni ' sl y
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Innovacion en RISE

Adides ha fanzado of 1 de Birkenstock UK posts jump in FY sales, but narrowing
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T Ey— profits amid PO rumours
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«Estamos en el buen camino hacia nuestro objetvo de establecer
Estambul como un centro ntemnacional de la moda con IFCO. Ya
el pimer dia de la fena registramos en IFCO a mas de 2.500 Coperhague. 0dru peso pars ef
compradores intemacionales de todo &l mundo, incluida Alemania, reciciaje de poliéster

lsraed, Kanda, varios paises latinoamencanos, Malasia, Sudafrica,
Reino Unido, Estados Unidos, Emiratos Arabes Unidos...”. Son
palabras de Mustafa Passhan, vicepresidente de |HKIB

Mercedes-Benz Fashion Week _ . . ) ) i . L
Decathlon, the financial lmplwannns of its Transition
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12.09.2023 | Die vierse Ausgabe der IFCO (Istanbu! Fashion Connection), die vom 3. August
bis zum 11. August 2023 im Istanbul Expo Center szattfand, konnte in mehreren Bereichen
mit Zuwachs punkten. 20.000 Besucherinnen aus 125 Landern erkundeten auf Uber 35.000
Quadratmeter Ausstellungsflache die Kollektionen der 400 internationalen Marken und
Unternehmen, die verteilt auf sechs Hallen, in die Bereiche Womenswear, Menswear,
¥idswear Sportswear, Denim, Leder und Pelz eingeteilt waren. Unter dem Strich bedeutst
cas ein Ausstellerinnen- als auch Besucherinnenplus von 30 Prozent, darunter ein Uber
140 prozentiger Anstieg von intemationalen Besucherinnen und eine Vergrolerung der
Ausstellungsflache um Gber 120 Prozent im Vergleich zur vorjdhrigen Augustveranstaltung.

Internationales Fashionzentrum

JFCO ist zur stylischsten Marke der Turkei geworden, sie hat schnell ihren festen Plaz im
¥alender intemationaler Einkaufergruppen gefunden und ist als Europas grofite Mode und
Bekleidungsmesse Gastgeber fUr das Zusammentreffen von Marken, Designerinnen,
exportorienterten Unternehmen und Enkauferinnen aus der ganzen Welt. Wir sind auf
gutem Weg zu unserem Ziel, Istanbul mit IFCO zum internationalen Fashion Zentrumzu
etablieren. Bereits am ersten Messetag haben wir mehr als 2.500 internationale
Einkauferinnen aus der ganzen Welt auf der IFCO verzeichnet, unter anderem aus
Deutschland, Israel, Kanada, mehreren lateinamerikanischen Landemn, Malaysia, Shdafrika,
der UK den USA den Vereinigten Arabischen Emiraten euc.”, erklar: Musta®a Pasahan,
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IFCOYurt disi Mecralardaki Cikan Haber Ornekleri

Just Style

News August 11,2023

Turkiye confident on added value apparel
offering despite global order softness

Istanbul Apparel Exporters Agency (IHKIB) president tells Just Style exclusively
he is optimistic Tlrkiye's order volumes will return and possibly surpass previous
levels.

By Hannah Abdulla

Hannah Abdulla
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Just Style speaks exclusively to Istanbul Apparel Exporters Agency (IHKIB)
president Mustafa Pasahan during IFCO. Credit: Just Style.

I urkiye's apparel exporting sector is experiencing a
dip in order volumes on the back of economic
ures being faced across the globe, but Istanbul
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IFCO DEFILE




TREND ALANI
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IFCO fuarinda, IMA (Istanbul Moda
Akademisi),’Antidot/Zehir’ temasiyla 2025
trendlerini sunarken, genc IMA mezunlarinin
‘Yeni Nesil’ koleksiyonlarina yer vererek 2025
yazinin 6ne cikan unsurlarini vurguladi.
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